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Mail without stamps 


Nov. 4 is deadline for comments on U.S. Postal Serv- 
ice’s (USPS) proposal to stop delivering mail that is not 
stamped. 


USPS says this change in the regulations is necessary 
to counteract abuses by large numbers of persons who 
have been deliberately withholding stamps from the mail 
they send to utility companies, department stores & other 
creditors. It has been the practice of USPS to deliver mail 
with postage due because people occasionally forgot to 
stamp their mail & stamps sometimes fell off envelopes 
during the mailing process. 


USPS expects the final regulation to become effective 
Nov. 17—before the Christmas mailing rush—& encour- 
ages business establishments to notify customers well be- 
fore the proposed effective date. Such businesses may ob- 
tain information on suggested language from Manager, 
Mail Classification Division, Rates & Classification Dept., 
U.S. Postal Service, Washington, DC 20260. 


Following are major provisions of the proposed regu- 
lation: 

@ Mail sent without any postage will be returned to 
the sender for payment of postage. USPS will not charge 
a fee for this service but says it may have to do so later. 

@ If no return address is shown, mail will be sent to 
the dead letter office for opening, examining & readdress- 
ing. 

@ If the sender puts insufficient postage on the mail, 
USPS will deliver it & collect the additional postage from 
the addressee. 


Details—Federal Register: Oct. 1, page 35387. Send com- 
ments to Manager, Mail Classification Division, U.S. Pos- 
tal Service, Washington, DC 20260. 


Miles per gallon claims 


Federal Trade Commission (FTC) is asking for as- 
sistance in developing a trade regulation rule about ad- 
vertising & promotion of car fuel economy (miles per 
gallon) claims. 


Nov. 25 is deadline for written comments on the agen- 
cy’s Notice of Initiation of Rulemaking Proceedings Con- 
cerning Automobile Fuel Economy Claims. In addition, 
FTC is holding a public hearing on fuel economy claims 
on Nov. 25 at 10 a.m. in Room 532 of the Federal Trade 
Commission in Washington. Persons wishing to present 
data at that hearing should notify the Special Assistant 
Director for Rulemaking, FTC, Washington, DC 20580, no 
later than Nov. 18. 


FTC has been concerned for some time about mileage 
claims made by car manufacturers—particularly since the 
energy crunch last winter & the higher price of gas. Con- 
sumers Union, an independent, nonprofit organization that 
tests & rates consumer goods, has asked FTC to establish 
a trade regulation rule that would prescribe a uniform fuel 
economy test for new cars. 


Before 1974, advertising was the principal source of 
consumer information on fuel economy. In Aug. 1973, En- 
vironmental Protection Agency (EPA) announced a vol- 
untary fuel economy program in cooperation with most car 
manufacturers & importers. Most companies agreed to 
post labels on their cars showing a range of expectable 
mileage calculated by EPA for the weight class of cars to 


which the specific car being sold belonged. [See this issue 
of CONSUMER NEWS, page 1] Now the consumer finally has 
a better idea of what mileage to expect before buying a 
new car. However, unless FTC establishes car advertising 
regulations, the only data about a broad range of cars 
will continue to be the EPA ratings. 


FTC is especially interested in receiving comments 
from consumers on questions such as: 

@ What kinds of gas mileage information would allow 
car shoppers to compare different makes & models? 

@ Should fuel economy claims be presented according 
to car weight, engine type, installed accessory equipment 
or other features? 

@ If gas mileage information is based on “typical 
consumer driving” conditions, what are these conditions? 

@ How should test results be presented to consumers? 

@ Should fuel economy information be required in TV 
ads, other ads, at point of sale, in booklets or in another 
form? 

@ Should all fuel economy claims be based on uniform 
or standard tests? If so, should results from other tests 
also be allowed in car ads? What tests are most meaning- 
ful for consumers? FTC says there are many difffferent 
non-uniform test procedures in existence that form a ba- 
sis for advertised fuel economy claims. The agency feels 
these ads may be unfair & deceptive. 

@ Who should do the testing—manufacturers, govern- 
ment, others? How can results be confirmed? 


FTC is also interested in hearing from automotive 
clubs, purchasing agents & transportation researchers. It 
would like to receive reports of studies or research that 
may have been made on auto fuel economy. 


Copies of the Notice of Public Hearing & the commis- 
sion’s staff analysis on automobile fuel economy may be 
obtained by writing to Federal Trade Commission, Wash- 
ington, DC 20580. 


Details—Federal Register: Sept. 24, page 34381. Send com- 
ments to Special Assistant Director for Rulemaking, Fed- 
eral Trade Commission, Washington, DC 20580. 


Vocational schools 


Nov. 15 is deadline for comments on Federal Trade 
Commission’s (FTC) proposal to give prospective students 
of vocational & home study schools information (1) to 
protect them from deceptive promises of high-paying jobs 
upon graduation & (2) to provide pro rata refunds to stu- 
dents who drop out of school. 


FTC has been concerned with misleading practices 
of some private vocational & correspondence schools for 
many years & has issued guidelines for how these schools 
should operate to be fair to consumers. Now the agency 
feels stronger measures in certain areas are in order. 


The regulations, if adopted, would affect more than 
3% million students who are enrolled in 10,000 private vo- 
cational schools in the U.S. 


Highlights of the proposed regulation are: 

@ Contract between prospective student & school 
would not become effective until after a 10-day “cooling 
off or reaffirmation” period. 

@ School would be required to refund student’s tuition 
proportional to the number of classes attended (minus a 
stipulated registration fee) if student decides to drop out 
of school. 





@ School must disclose its dropout rate & number & 
percentage of enrollees who did not complete the course. 

@ School must substantiate all employment & earn- 
ings claims by using school’s own statistics on its place- 
ment success. 


FTC is particularly interested in receiving comments 
from consumers who have had personal experience in 
dealing with or enrolling in vocational schools. It also 
wants comments from persons who have operated or stud- 
ied these schools. 


FTC will hold public hearings in 5 regional offices as 
well as Washington. Those wishing to present views orally 
yr deliver prepared statements should notify one of the 
following FTC representatives in the appropriate city at 
least 7 days before the hearing begins: 


Marc A. Comras Jerome S. Lamet 

Federal Trade Commission Federal Trade Commission 

150 Causeway St. Suite 1437, 55 E. Monroe St. 
Boston, MA 02114 Chicago, IL 60603 

(10 a.m. Nov. 18,19 & 20) (10 a.m. Jan. 13, 14 & 15, 1975) 


Alice T. Petison Seela Lewis 

Federal Trade Commission Federal Trade Commission 

26 Federal Plaza 450 Golden Gate Ave. 

New York, NY 10007 San Francisco, CA 94102 

(10 a.m. Dec. 2, 3 & 4) (10 a.m. Jan. 27, 28 & 29, 1975) 


William D. Dixon Kendall H. MacVey 
Federal Trade Commission Federal Trade Commission 
633 Indiana Ave. NW 13209 Federal Bldg. 
Washington, DC 20580 11000 Wilshire Blvd. 
(10 a.m. Dec. 16,17 & 18) Los Angeles, CA 90024 

(10 a.m. Feb. 3, 4 & 5, 1975) 


(Note: Check with FTC official listed above for exact 
location of hearing in each city.) 


Details—Federal Register: Aug. 15, page 29385. Con- 
SUMER NEws: Oct. 1, 1973. Send comments to Special As- 
sistant Director for Rulemaking, Federal Trade Commis- 
sion, Washington, DC 20580. 


Power-operated car windows 


Oct. 23 is deadline for comments on National High- 
way Traffic Safety Administration’s (NHTSA) proposal 
to permit operation of a car’s power windows under cer- 
tain circumstances even though the ignition is not in the 
“on” position. 


American Motors pointed out a possible hazard in 
NHTSA’s original proposal on power windows. The agency 


is therefore including American Motors’ suggestion in the 
third item listed below. 


The proposal would prohibit power-operated window 
or partition from being movable when key is in an “off” 
position or key is removed from the lock except: 

@ By muscular force; 


@ Upon activation by a key-locking system on the 
exterior of the car (as in a station wagon); 

@ By activation of a switch that is separate from the 
normal power window switch & energized only when the 
door is open wide enough to permit a ball 8 inches in diam- 
eter to pass between the top railing edge of the window, 
in its fully raised position, & the car’s roof rail. (This ap- 
plies to car doors that do not have a frame that meets the 
upper edge of the window in its closed position.) 


Details—Federal Register: Sept. 23, page 34062; Jan. 10, 
page 1517. Send comments to Docket Section, National 
Highway Traffic Safety Administration, 400 7th St., 
SW, Washington, DC 20590. 


Consumer records (continued) 


Nov. 4 is new deadline for comments on Consumer 
Product Safety Commission’s (CPSC) proposal to re- 
quire that all dealers in consumer products keep records 
for 5 years of all consumer complaints they receive about 
product safety. 


Details—Federal Register: Sept. 26, page 34571; Sept. 3, 
page 31916. CONSUMER REGISTER: Sept. 15. Send com- 
ments to Office of the Secretary, Consumer Product 
Safety Commission, 1750 K St., NW, Washington, DC 
20207. 


School buses (continued) 


Oct. 24 is new deadline for comments on National 
Highway Traffic Safety Administration’s (NHTSA) pro- 
posal to require school bus seats to be stronger, higher & 
safer than those presently used. 


School Bus Manufacturers Institute & the Motor Ve- 
hicle Manufacturers Association asked for the extended 


comment period. NHTSA is still planning a Jan. 1, 1976, 
effective date. 


Details—Federal Register: Sept. 23, page 34063; July 30, 
page 27585; Feb. 22, 1973, page 4776. CONSUMER REGIS- 
TER: Sept. 1; April 15, 1973. Send comments to National 
Highway Traffic Safety Administration, 400 7th St., SW, 
Washington, DC 20590. 
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